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Teenagers 

were especially 

self-conscious 

of their periods 

in the school 

environment.

This is why girls
 fe

lt s
elf

 co
ns

cio
us

 a
t s

ch
oo

l.1 in 5
Australianwomen have needed to compromise toalternative hygiene products.
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51% of men said 
it is inappropriate for 
periods to be discussed 
in the workplace

  

 

This is how long it takes a woman earn-
ing minimum wage to be able to a�ord 
one pack of pads in their country.

1 in 4  
Girls are unprepared 

when they get their 
first periods
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