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of Country
Share the Dignity 
acknowledges the Traditional 
Custodians of the lands and 
waters throughout Australia.
We acknowledge the land 
where Share the Dignity’s head 
office is based as belonging to 
the Turrbal and Yagara nations - 
land that was never ceded. 
We pay our respects to Elders 
- past, present and emerging 
and extend that respect to all 
Aboriginal and Torres Strait 
Islander peoples. 
We would like to acknowledge 
our Aboriginal and Torres Strait 
Islander staff and volunteers, 
and thank our charity partners 
and the communities who have 
welcomed Share the Dignity to 
their land. 
Artwork by WA Artist  
Deb Newenham-Coertse
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Ensuring that everyone is 
afforded the dignity in life that so 

many of us take for granted.

In 2015, Share the Dignity was 
founded after identifying there 
was a genuine need to provide 
vulnerable women, girls and 
those who menstruate with 
essential period products. 
It was reported that people 
were being forced to choose 
between buying food or 
buying the period products 
they need to get through the 
month. To make do, homeless 
people with a period were 
having to clean themselves in 
public restrooms and create 
makeshift period products out 
of paper towels, newspaper, 
toilet paper or socks.   
 
This is not, and should never 
be okay. 

From a grassroots local 
community initiative to a 
nationwide charity, Share 
the Dignity has continued 
to evolve to meet the needs 
of women, girls and those 
who menstruate who are 
experiencing or at risk of 
homelessness, domestic 
violence or poverty.  
With the support of 2,629 
devoted volunteers, Share 
the Dignity has been able to 
collect and distribute over 4.8 
million period products and 
over 900,000 It’s in the Bag 
donations filled with essential 
items. 

Our Story

Share the Dignity continues to grow with the support of dedicated volunteers, the 
generosity of Australian businesses, and passionate donors, all working together to 

ensure that everyone is afforded the dignity in life that so many of us take for granted.
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It’s been another successful year for Share the 
Dignity filled with growth and change as we 
continue to focus on our purpose to ensure that 
everyone is afforded the dignity in life that so 
many of us take for granted. I feel privileged to 
see firsthand the difference Share the Dignity 
has made to the lives of so many women and 
girls. With the generous help of kind Australians, 
we have had a record year in collecting and 
distributing over $13 million of donated period 
products to women, girls and those who 
menstruate around Australia.  We have also 
seen new corporate partnerships, an increasing 
footprint of our Dignity Vending Machines and 
a range of other successful community events 
such as the DigniTeas.   
 
The record volume of products has been collected 
through our two Dignity Drives (March and August) 
and our It’s in the Bag (November) campaign that are 
made possible by our corporate partners, generous 
donors and the tireless efforts of our incredible 
volunteers. As always, these appeals are the core 
of what we do, and I am happy to report we had 
668,939 period products donated and 80,939 It’s 
in the Bag donations this year. These donations are 
distributed by our team of volunteers to our network 
of over 3,000 charities across Australia to make an 
on the ground difference in the lives of the women, 
girls and people with a period we serve.  
 
We believe that no-one should have to go without 
period products, so our fleet of Dignity Vending 
Machines continues to grow and dispense free 
period packs (containing six tampons and two pads) 
so anyone can access free period products in a 
dignified way. With the support of the Queensland 
government our network of Dignity Vending 
Machines installed in Queensland schools has 
grown to 556. Bringing our total fleet of Dignity 
Vending machine to 834 installed at 30 June 2024 
across Australia. 
 
Share the Dignity is governed by an independent 
seven-person Board of volunteer Directors 
who have high level expertise in finance, legal, 
compliance, risk management, fundraising and 
business. The Board’s focus has been on ensuring 
the foundations are in place to create a charity that 
has longevity to continue doing this impactful work 
into the future.  
 
 
 

This year our efforts have gone into ensuring 
excellent financial management, compliance and 
governance. We’ve particularly focused on:  
• Systems and processes that will serve us now and 
in the future as the charity grows  
• Governance and compliance giving our donors 
and partners full confidence  
• Partnerships with organisations who share our 
purpose and help us to deliver to those in need  
• A culture that staff and volunteers are proud to be 
a part of 
 
At the end of 2024 our operating surplus was held 
in reserves to ensure our long-term sustainability 
with our funds allocated to continue the purchase 
and deployment of fully stocked Dignity Vending 
Machines across Australia. We also continue 
to enhance our commitment to our Indigenous 
Menstrual Health program to ensure equitable 
access to period products. 
 
On behalf of my fellow Directors and the Share 
the Dignity team, I would like to thank you for your 
ongoing support. We look forward to continuing 
to work with our supporters to make another big 
impact, helping those in need, in 2025.    

Simon Tolhurst
Chairman of the Board 
Share the Dignity

Simon 
Tolhurst

-
Chairperson

M
es

sa
ge fro

m our Chairperson
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Message from our Founder
As we close out this financial year, I am deeply 
moved by what we have achieved in our ninth 
year as a charity. From our beginnings as a small 
community initiative in Sandgate, Share the 
Dignity has grown into a nationwide movement 
championing menstrual equity. Each year brings 
us closer to an Australia where period poverty is a 
thing of the past, and this year’s milestones inspire 
hope that real change is possible. 
Our Dignity Drives and It’s in the Bag campaign 
remain at the heart of our work, ensuring that those 
at risk of or experiencing homelessness, poverty, 
or domestic violence have access to essential 
period products and personal items. Thanks to 
the incredible support of our national partners, 
including Woolworths and Bunnings, we collected 
and distributed over half a million period products 
and nearly 81,000 It’s in the Bag donations this year 
alone. It is awe-inspiring to think about the impact of 
each donation on those who are doing it tough. 
Our dedicated volunteers, affectionately known as 
Sheroes and Heroes, continue to be the backbone 
of Share the Dignity. With the efforts of over 2,600 
volunteers, we are able to operate on a national 
scale, from collection drives to community events. 
This year, we continued to gather and connect 
with our volunteer leaders from every corner of 
the country to strengthen our shared mission and 
expand our vision for the future. 
Our Dignity Vending Machines, which provide free 
period products in a dignified way, has now reached 
834 installed across Australia. We’ve installed 556 
of these machines in Queensland state schools 
alone, ensuring students no longer have to miss 
school because of their period. We’re grateful to the 
Queensland Government, for making this possible. 
Additionally, our Menstrual Equity Solutions Program 
was launched aiming for workplaces to supply free 
period products. We were incredibly excited that 
the first Menstrual Equity Solutions Program Dignity 
Vending Machine was funded by Australia Zoo. 
Based on an identified need, we also introduced 
a portable dispenser, which can be conveniently 
placed in high-traffic areas to improve accessibility. 
It is my hope that we can expand these initiatives 
even further in the coming years, and we’re grateful 
to our partners for making it possible. 

A huge focus this year was the second iteration 
of our Bloody Big Survey. We asked 49 questions 
about menstruation and worked tirelessly to gather 
insights from Australian menstruators between 
March and May this year. I am incredibly grateful 
to the 153,000 people who shared their lived 
experiences of menstruation. We are excited to 
delve into this data in the next financial year to 
help identify those experiencing or at risk of period 
poverty and to drive our advocacy focus as we work 
to create lasting change here in Australia. 
These achievements are a testament to the 
collective spirit of our supporters, donors, and 
corporate partners who share our belief that 
everyone deserves access to period products with 
dignity. Thank you for standing with us as we work 
to end period poverty. Together, we are creating 
a world where no one has to go without period 
products or feel ashamed about their period. Here’s 
to another year of impact and change! 

Rochelle Courtenay
Founder and Managing Director 
Share the Dignity

Rochelle  
Courtenay

-
Founder &  
Managing 
Director
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Mission, Vision, 
Purpose, Values
Our Mission
Ensuring that everyone is afforded the dignity 
in life that so many of us take for granted.

 
Our Vision
Dignity for all through the achievement of:

• Ending period poverty
• Leadership in education and advocacy
• Dignity for people facing adversity

Our Purpose 
Empower others to use 
kindness to heal the world 

Values
• Gratitude
• Integrity
• Passion
• Innovation
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Reconciliation  
Action Plan
After our Reflect - Reconciliation Action Plan (RAP) was officially 
endorsed by Reconciliation Australia in March 2022, we have 
continued our reconciliation journey and worked hard to ensure 
we have met our actions within the plan. 
As an organisation we continue to network with local Indigenous 
organisations and connect with charities supporting Aboriginal 
and Torres Strait Islander peoples who menstruate across the 
country. Staff are supported to exercise their choice to work the 
January 26th public holiday and take an alternate day off, and 
continue to build on our Indigenous Menstrual Health program. 
We are dedicated to playing our part in ‘Closing the Gap’ by 
ensuring Aboriginal and Torres Strait Islander peoples who 
menstruate have equal and equitable access to period products 
and menstrual education. We are committed to working 
alongside Aboriginal and Torres Strait Islander peoples and 
providing access to culturally responsive services.

www.sharethedignity.org.au | 13 
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Charity Timeline

OCTOBER ‘15
The Dignity 

Vending Machine 
concept was born

MARCH ‘15
450 packets of period 

products collected 
locally in QLD

NOVEMBER ‘15
It’s in the Bag 

campaign created

DECEMBER ‘15
22,145 

It’s in the Bag 
donations collected 

NOVEMBER ‘16 
108,086 

It’s in the Bag 
donations collected 

NOVEMBER ‘17
110,700 

It’s in the Bag 
donations collected 

NOVEMBER ‘18 
142,595 

It’s in the Bag 
donations collected 

NOVEMBER ‘19
134,392 

It’s in the Bag 
donations collected 

NOVEMBER ‘20 
95,412* 

It’s in the Bag 
donations collected 

*Collections  
impacted by Covid

NOVEMBER ‘21
100,848 

It’s in the Bag 
donations collected

NOVEMBER ‘22 
73,446 

It’s in the Bag 
donations collected 

NOVEMBER ‘23
80,939 

It’s in the Bag 
donations collected

APRIL ‘16
340,785 packets 
of period products 

collected nationally

APRIL ‘17
207,357 packets 
of period products 

collected nationally

APRIL ‘18
337,598  packets 
of period products 

collected nationally

APRIL ‘19
171,067 packets 

of period products 
collected nationally

MARCH ‘20
67,790  packets* 
of period products 

collected nationally
*Collections impacted by Covid

MARCH ‘21
215,222 packets 
of period products 

collected nationally

MARCH ‘22
198,167  packets 
of period products 

collected nationally

MARCH ‘23
147,808 packets 
of period products 

collected nationally

MARCH ‘24
413,679  packets 
of period products 

collected nationally

AUGUST ‘16
186,270 packets 
of period products 

collected nationally

AUGUST ‘17
132,146 packets 

of period products 
collected nationally

AUGUST ‘18
136,407 packets 
of period products 

collected nationally

AUGUST ‘19
228,471 packets 
of period products 

collected nationally

AUGUST ‘20
182,086 packets 
of period products 

collected nationally

AUGUST ‘22
224,283 packets 
of period products 

collected nationally

SEPTEMBER ‘16
First prototype 
of the Dignity 

Vending Machine 
(aka #pinkbox) was 

created.

DECEMBER ‘16
Installation  

of the first Dignity 
Vending Machine

JANUARY ‘18
Met with the 

Australian Prime 
Minister to discuss 

the abolition of the  
‘Tampon Tax’

OCTOBER ‘18
‘Tampon Tax’ 
ABOLISHED!  

JANUARY ‘19
Period products 

are made   
TAX FREE

SEP ‘18
60

Dignity Vending 
Machines  

installed Australia 
wide

Ad
vo

ca
cy MAY ‘24

Bloody Big
Survey closes  

with 
153,620
responses

AUGUST ‘15
199,641 packets of period 

products collected nationally 
in the first national Dignity 
Drive across Australiatralia

189
Dignity Vending 

Machines  
installed Australia 

wide

249
Dignity Vending 

Machines  
installed  

Australia wide

100
Dignity Vending 

Machines  
installed Australia 

wide

345
Dignity Vending 

Machines  
installed Australia 

wide

412
Dignity Vending 

Machines  
installed Australia 

wide

AUGUST ‘23
255,260 packets 
of period products 

collected nationally

834
Dignity Vending 

Machines  
installed  

Australia wide

20182015 2016 2017 2019 2020 2021 2022 2023 2024

MARCH ‘21
Bloody Big  

Survey  
commences

JUNE ‘21
Bloody Big

Survey closes with 
125,205
responses

MARCH ‘22
53,259 signatures

collected on our 
#PadUpPublicHealth 

Federal Petition

Annual Report 2024

AUGUST ‘21
205,397 packets 
of period products 

collected nationally

MARCH ‘24
Bloody Big  

Survey  
commences
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Governance
Corporate governance 
refers to the processes, 
activities, and relationships 
that ensure an organisation 
is effectively and properly 
managed.  
 
For Share the Dignity, good 
corporate governance 
means having processes in 
place, as well as undertaking 
activities and maintaining 
relationships to ensure funds 
raised from the community 
are used to carry out our 
mission. 

The Share the Dignity 
Board is committed to 
ensuring principles of 
good governance are 
implemented openly and 
with integrity, corresponding 
with our Board objectives. All 
Board Directors, Executive 
Management, employees and 
volunteers are passionately 
committed to helping those 
in need across Australia.

Our Board
The aim and approach of Share the Dignity’s 
Board, with Managing Director and Founder 
Rochelle Courtenay, is to develop, implement, 
and maintain a culture and standard of good 
corporate governance, respected by both 
internal and external stakeholders, including our 
partners and sponsors. 

The Board has protocols to ensure systems 
and processes are in place to protect the 
charity’s reputation and ensure all donors, 
sponsors, and other parties can have complete 
confidence in their donations.

www.sharethedignity.org.au | 17 16 | Share the Dignity 2023 Annual Report

Simon Tolhurst, Chair
Drawing on 30 years in legal practice with specialties in 
dispute resolution and competition law, Simon brings a no-
nonsense strategic approach to his board role with Share 
the Dignity.  Simon has significant board and governance 
experience and currently sits on a number of boards, 
either as Chairman or Non-executive Director, at NextEd 
Limited (ASX:ICT) one of Australia’s largest listed vocational 
education businesses; Echo IQ Limited (ASX:EIQ) a company 
proprietary artificial intelligence to help identify patients at 
risk of structural heart disease; Great Divide Mining Limited 
(ASX:GDM) a Queensland gold and rare earths exploration 
company; Biortica Agrimed Limited (BAL) Australia’s largest 
cultivator of medicinal cannabis and genetic library. 

Rochelle Courtenay, Founder and  
Executive Managing Director 

Rochelle is Share the Dignity’s Founder and Managing Director, 
however, the title she is most proud of is ‘Pad Lady’. Rochelle 
leads a team of volunteers collecting millions of period 
products across Australia. When Rochelle first learned of 
homeless people going without period products, she decided 
the question was not ‘why is no one doing anything’ but rather, 
‘what’s stopping me from doing something?’.  
 
In March 2015, Rochelle took matters into her own hands 
collecting period products within her local community and 
distributing them to local shelters. From the simple idea of giving 
dignity to those who need it most, Share the Dignity was created 
and has grown to a national charity. Share the Dignity now has 
over 6000 volunteers and provides multiple initiatives aimed at 
giving dignity to women, girls and those who menstruate.



Our Board

Nick Long, Treasurer
Nick is an accomplished, results focused senior executive in an innovative 
and collaborative technology world. Nick is experienced in driving business 
transformations that shape team and client engagement, contribute to business 
prosperity, and produce clear strategic directions, with honed leadership skills.  
His previous background was in the Government Education sector as a CTO and 
Executive Director, driving digital innovation, e-commerce and online customer 
experiences to enhance teaching and learning experiences.  He is considered 
an expert in providing a pragmatic business viewpoint on the cost, quality and 
time implications of implementing technological solutions that drive competitive 
business advantage. 
Nick has led and managed large and complex ICT organisations and is also 
a passionate advocate for cyber security and customer success. Nick is 
currently a cyber security executive within the Orro Group working closely with 
business customers on educating boards, developing cyber security strategies 
and operational planning to enhance security posture. Nick also sits on the 
Queensland Law Society cyber security board.

Jennifer Witheriff, Deputy Chair 
Jennifer is the founder of Energise Leadership, an Australian company 
specialising in organisational and leadership development, executive coaching, 
training, and facilitation. Before establishing her own business seven years ago, 
she held leadership roles in Government.
As her company name suggests, Jen is about engaging and energising people 
in the practice of leadership. She is particularly passionate about women and 
their role as leaders in all aspects of life – at work, home and community.
Over the past five years, she has conducted international development programs 
at the University of Queensland for women leaders of Bhutan, Sri Lanka, and 
Pakistan. Working with these wonderful women has consolidated her thinking 
about the practice of leadership and how change can occur through grassroots 
movements.
Jennifer intends to contribute her knowledge and skills in women’s leadership 
development, empowerment, advocacy, and social inclusion in her role on the 
Board of Share the Dignity.

Matt Smith, Secretary
Matt Smith joined the Board of Share the Dignity in June 2020 as our Company 
Secretary. 
As a Partner at Prime Accounting and Business Advisory, Matt brings a wealth of 
knowledge in strategic business planning, management, and financial analysis, 
as well as past experience in a board advisory capacity for several Australian 
companies.
Matt has a longstanding relationship with Share the Dignity and is inspired by the 
passion and goodwill that the charity invokes in the community. He enjoys being 
able to continue the important work of ensuring that the charity remains aligned 
to its values.

Shayne Gilbert, Director
Shayne Gilbert is a founding Board Member of Share the Dignity, who has 
returned to the Board in June 2020. He has passionately advocated for the 
difference the charity makes. Shayne is an investment advisor, a passionate 
rugby coach, a father of four children, and a former teacher. Shayne brings to the 
charity a strong collaboration strategy to ensure the sustainability of the charity.
“As a father, a husband, a brother, and a son, I could not help but feel empathy 
for the women, girls and those who menstruate Share the Dignity helps. My 
experience in the financial industry, along with my studies in teaching and 
psychology, ensure that my strengths are put to good use to help the charity 
flourish and continue their good work.”

Michelle Taupau, Director
Michelle Taupau is the Managing Director and co-founder of The Disrupters. 
She brings to the board 20+ years of experience in partnership and stakeholder 
engagement and management success across the public and private sectors. 
Harnessing the unique power of sport, Michelle strategically connects brands, 
government, and media with athletes, teams, and events, to create powerful 
partnerships. In her previous role as the NRL’s Community Relations Manager, 
her responsibilities included; management of strategic partnerships, Indigenous 
engagement, and program management. She has also managed corporate 
sales and partnerships for Wests Tigers Rugby League, and the Australian 
Apprenticeship Centre for NSW Business Chamber.
Michelle provides strategic direction to business and sporting bodies and 
athletes relating to strategic planning, community engagement strategies 
(diversity, multicultural, Indigenous), talent optimisation and management, 
and sponsorship. Michelle brings a wealth of knowledge in stakeholder and 
community engagement, program delivery, sponsorship procurement, activation 
strategies, and state and federal government lobbying.
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Awards and Recognition

Partnering for dignity
We are so grateful for the 
commitment and support of 
our corporate partners and 
donors. Their support, both 
financial and in-kind, helps 
Share the Dignity ensure 
those living in crisis can 
manage their period with the 
dignity they deserve.  

By supporting us with 
donations not only do 
they help us ensure those 
experiencing period poverty 
have access to period 
products, but they also help 
us create awareness around 
period poverty so we can 
ensure everyone in Australia 
knows this problem exists.

2024
• Ausmumpreneur - 

AusMumpreneur of the 
Year (winner – gold) 

• Ausmumpreneur - 
Women Changing 
the World Award 
(honourable mention) 

• Ausmumpreneur - 
Non profit Business 
Excellence (winner - 
silver) 

• Ausmumpreneur - 
Womens Champion 
Award (winner – gold

• Australian Financial 
Review Women in 
Leadership (finalist) 

2023
• Women Changing the 

World Awards (finalist)
• Australian Awards 

for Excellence in 
Women’s Leadership 
– Queensland Award 
(winner)

2022
• Try @ Home Best 

Community Fashion 
Initiative, Dress for 
Dignity (winner)

• Zonta Advancement of 
Women Award (finalist)

• AusMumpreneur 
People’s Choice – 
Making a Difference 
(Humanitarian) Award 
(winner – gold)

• AusMumpreneur 
Business Excellence 
Award QLD/NT (winner 
– gold)

• AusMumpreneur 
National Business 
Excellence (winner – 
silver)

• SBE 2022 Impact 
Awards, Women to 
Watch – Unsung Hero 
(finalist)

• Heart of Women 
Awards - Woman of the 
Year (winner)

2021
• HESTA Excellence 

Awards (finalist) 
• Queensland 

Volunteering Awards 
– Volunteering Impact 
Award, Share the 
Dignity (winner)

• Aus Mumpreneur - 
QLD & NT  Women’s 
Champion (winner)

• Southern Community 
Award - Southern 
International Women’s 
Day Dinner and Awards 
(winner)

• South Australian 
Volunteers (winner)

2019
• Give Easy - Innovative 

CEO Award, Rochelle 
Courtenay (winner)

2018
• Pride of Australia Award, 

Rochelle Courtenay 
(winner)

• Pro Bono Australia - 
Impact 25, Rochelle 
Courtenay (winner)

• AusMumpreneur 
Awards - Women Will 
Change the World, 
Rochelle Courtenay 
(winner)

• Century 21 North Lakes 
- Humanitarian Award 
(winner)

• Soroptimist 
International - Woman 
of the Year (winner)

• Forever New - 
International Women’s 
Day Inspiring and 
Influential Women of the 
Year (finalist)

• Telstra Business 
Awards - Social Change, 
Share the Dignity 
(Queensland finalist)

• Maker Queensland 
(finalist)

2018 contd.
• CEO Magazine - 

Executive of the Year, 
Rochelle Courtenay 
(winner)

• Financial Review 100 
Women of Influence 
Awards

2017
• The Lilley Australia Day 

Awards - Ted Tremayne 
Memorial  
Trophy (winner)

• AusMumpreneur 
& Women’s 
Business School - 
AusMumpreneur 
‘Rising Star’, Rochelle 
Courtenay (winner)

• Brilliant Biz Mums 
- Best Community 
Minded Mum Rochelle 
Courtenay (winner)

• Australian of the Year - 
Queensland, Rochelle 
Courtenay (nominee)

• Telstra Queensland 
- Telstra Business 
Woman of the Year

2016
• Cosmopolitan Magazine 

- Humanitarian of 
the Year, Rochelle 
Courtenay (winner)

• Telstra Queensland – 
For Purpose and Social 
Enterprise  
Award (finalist)
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Corporate  
Volunteering to  
make a difference
This year we saw businesses across Australia come together to 
make a tangible impact through our Sponsor a Bag campaign. 
This initiative saw teams from various companies volunteering 
their time and energy to pack 19,346 It’s in the Bag donations, 
filled with the basic essentials for women and girls in need.  
 
The experience not only fostered camaraderie and team 
spirit but also deepened employees’ commitment to social 
responsibility and community impact.  
 
We are deeply grateful to all the companies and their teams who 
participated in our corporate volunteering program in 2024! 
Your generosity and dedication helps us continue our mission to 
ensure that everyone is afforded the dignity in life so many take 
for granted.  

Presenting Partners
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• Rio Tinto (Volunteering Qld) 
• Kimberly Clarke 
• Amazon  
• Orange Sherbet 
• Women in Insurance 
• Colliers 
• Ashurst 
• UQ International Development 
• Venturer Technology 
• QUT Impact 
• Powerlink  
• Auto & General 

A special thanks to the following partners 
for joining us for our in-person sessions 
at our Virginia office: 

Corporate 
Packing Sessions

• Canva 
• Hatch 
• GHD Hair anz 
• META 
• Google 
• Woolworths 

We would also like to thank the following 
partners for packing bags at their offices 
to help ensure women and girls don’t 
have to go without the basic essentials:  

Cygnett helps 1,000 
women and girls
In 2024, Share the Dignity teamed up 
with Cygnett for a remarkable event that 
demonstrated the power of corporate 
volunteering and community action. Held 
at Cygnett’s warehouse in Melbourne, this 
hands-on initiative brought together corporate 
partners from across Melbourne to pack 1,000 
It’s in the Bag donations for women and girls in 
need across Australia. 

Thanks to the generosity and hard work of 
everyone involved, the lives of 1,000 vulnerable 
women and girls was positively impacted 
through the gift of an It’s in the Bag. The 
success of this event was a powerful reminder 
that when businesses and communities come 
together, we can make real, lasting change.

Hatch Packing Day

www.sharethedignity.org.au | 25 24 | Share the Dignity 2024 Annual Report



We joined forces with adorne in 2024 to 
create a unique pouch designed not only for 
fashion but for purpose. 100% of the sales 
from their limited-edition ‘Dignity Pouch’ was 
donated to support our campaigns with an 
incredible $10,000 raised. The pouch was 
created to encourage meaningful and open 
conversations around period poverty. Their 
customers were eager to join the cause, 
making a difference through their purchases, 
and further raising awareness for our mission. 

Orange Sherbet are longtime supporters of 
Share the Dignity. Known for its commitment 
to body positivity and inclusivity, the team 
at Orange Sherbet once again stepped 
up to support our mission. For the last 
five years Orange Sherbet has released a 
limited-edition dress or collection to support 
women, girls and those who menstruate 
across Australia. The 2023 collection was 
an incredible success raising $10,000. Over 
the years this partnership has seen the local 
brand donate over $50,000 in support of our 
mission.

Partnering through fashion

Orange Sherbet Dress 2023adorne Zippy

In 2024, Share the Dignity partnered with Cygnett 
and the WNBL (Women’s National Basketball 
League) to launch the Cygnett x WNBL Round, an 
exciting collaboration that brought the energy of 
sport together with a powerful message of dignity 
for all. This unique event not only showcased the 
skills and strength of some of Australia’s top athletes 
but also highlighted the importance of supporting 
women, girls and those who menstruate who are 
facing period poverty. Basketball fans also played 
their part, with in-game activations encouraging 

donations and engagement from the broader 
sporting community. WNBL players proudly wore 
Share the Dignity Bloody Good Socks, and we 
were given the opportunity to share the work 
we do via a live cross on television. Together, we 
amplified the conversation around menstrual equity 
and empowered sports fans to make a tangible 
difference. We are incredibly grateful to both Cygnett 
and the WNBL for their dedication to this initiative. 

We are grateful to both adorne and Orange Sherbet for their commitment to making a real 
difference and for showing that style and compassion can go hand in hand. 

This year, Share the Dignity proudly partnered with two Australian fashion brands, adorne 
and Orange Sherbet, bringing style and impact together. 

Women’s National Basketball League

In 2024, Share the Dignity was able to purchase 
our bright pink Dignity Van—a critical part of 
our logistics network, enabling us to deliver 
donations to local charities more easily. Thanks 
to our corporate sponsors, the Dignity Van has 
enabled us to extend our reach and impact. 
We are incredibly grateful to Woolworths, 
Bunnings, Auto & General, and My Ultimate 
Hens for their unwavering support in keeping 
the van running. These partnerships ensure that 
our donations get where they are needed most, 
quickly and efficiently.  
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International Women’s Day
In our second year holding an official International 
Women’s Day fundraiser, we were amazed to see so 
many individuals, businesses, community groups 
and schools come together to help raise funds and 
awareness for Share the Dignity. 
There were over 100 events held across the country, 
47 of these events included a speaker from one of 
our passionate volunteers or staff members. Our 
founder was very honored to speak at events held 
by Monash University, Jeans West, PICA group and 
Peter Sheppard. 

Community Fundraising
Share the Dignity Ball 
For the second year, the local community in 
Magnetic Island Townsville, hosted their own 
Share the Dignity Ball.  The attendees enjoyed 
a fantastic night filled with culinary delights, 
dancing and local entertainment, with the local 
community raising $5,089 for Share the Dignity. 
Magnetic Island businesses sponsored some 
amazing prizes and attendees brought along 
their It’s in the Bag donations to help vulnerable 
women and girls in Townsville. This event 
brought much needed awareness of Share the 
Dignity in this amazing island community. A 
special thank you to Kate Nugent for hosting 
this event.  

Queensland Academy for Science 
Mathematics and Technology (QASMT) – 
Mother’s Day Stall
Since 2023, the QASMT Student Council voted 
to support Share the Dignity as their chosen 
charity for the Service Captain Portfolio. This 
connection enables students to drive real 
change towards an issue that they recognise 
and feel passionate about. The It’s in the Bag 
initiative is a Service Captain led activity, where 
students organise Adult, Teen, and Mum and 
Bub bags filled with necessary everyday items.  
Not only are the Student Council and their 
parents’ raising awareness, they are also 
actively engaging the community in making 
a difference. We are so grateful to the entire 
QASMT school community for their support.   

Host your own DigniTea 
As well as our own DigniTea events in Brisbane, 
Melbourne and Sydney, our community are able 
to host their own DigniTea with their community. 
One of our incredible supporters, Jennifer, 
hosted her own DigniTea event raising over 
$700. Thank you so much Jennifer for your 
support.   

“Over 20 of us shared afternoon tea, stories, 
and laughs. It was a wonderful chance to catch 
up and raise money for a fantastic cause.” - 
Jennifer 

We are so grateful to 
everyone who came together 
to raise a total of $49,800 
to make a real impact for 
women, girls and those who 
menstruate.
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Donor Recognition
Richard England 
Wheatley Family Foundation
Pamarma Private Ancillary Fund
Michelle and Richard Galvin 
Tutus McDonagh Foundation
Grangers Foundation
Ros and Lyn Klinge 
Michelle Prater
Lorraine Murphy 
Sophy Jones 
Roma Lestal 
Tiffany Hoskins

Our Volunteers 
 
Our work would not be possible without 
the commitment and the dedication of 
our volunteers, whom we call our  
Sheroes and Heroes. 
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State Visits
Carrying on from last year we completed state 
catch ups in NSW, ACT, WA, TAS and SA. We came 
together with the volunteer lead team in each state 
and it was a great opportunity to listen and learn 
from the volunteers as well as cover topics like the 
charity journey, what’s coming up for the state, and 
the state’s achievements. The volunteer catch up 
was about connecting, building community, and 
celebrating with the wider volunteer team, as well as 
introduce prospective new volunteers to the charity 
and the team.  

Our passionate  
Sheroes and Heroes  
Share the Dignity owes its success to the 
invaluable contributions of our volunteers, 
affectionately known as Sheroes and 
Heroes. Volunteers are the backbone of our 
organisation, generously dedicating their 
time to various tasks. Commitment to our 
cause is evident in the significant number of 
period products and It’s in the Bag donations 
they have collected and distributed this year, 
the number of Dignity Vending Machines 
maintained and restocked, the amount of stock 
transported across the country, the success 
of the DigniTea’s and other events, and the 
community connections created.  

We strive to cultivate a positive and inclusive 
environment where volunteers feel appreciated 
and empowered. Many heartwarming stories 
have emerged from our volunteers, from 
children assisting their parents during initiatives 
to families and friends volunteering together 
to volunteers connecting and becoming great 
friends. These connections fostered among our 
volunteers exemplify the solidarity we share in 
our mission to end period poverty.  

The dedication and enthusiasm of our Sheroes 
and Heroes is evident in every aspect of their 
volunteering. Delivering donations to our charity 
partners is a particularly meaningful experience 
for both our volunteers and the charities 
involved. Delivering donations provides our 
volunteers with a firsthand view of the impact of 
their efforts, while allowing charities to express 
appreciation and foster strong relationships 
with local volunteers. 

On behalf of the thousands of women, girls and 
people with a period that Share the Dignity help 
each year, we would like to say thank you to all 
our amazing Sheroes and Heroes. 

2629
volunteers helping us 

Share the Dignity. 

“It was excellent, and I loved hearing about 
everyone’s roles and experiences with Share 
the Dignity, it was a very supportive and 
relaxed environment which I liked.” 

“It was a lovely way to meet people 
and find out about Share the Dignity 
and the experiences people have had”. 
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Team Leader Retreat 
In January 2024, we convened our Volunteer Team Leaders 
from every state to Queensland for the Team Leader Retreat, 
held from January 25 - 28. During the retreat, we established 
objectives and implemented systems to enhance the 
effectiveness and success of our charity’s volunteer programs 
and initiatives in a fun and refreshing setting.  
 
The outcomes included strategic reflections and forward 
planning, leadership development, and team building. These 
retreats are integral to the functioning of Share the Dignity and 
play a crucial role in ensuring consistent and effective support 
for our volunteers and initiatives.  
 
This retreat coincided with our annual It’s in the Bag packing day 
on January 26th, dedicated to giving back to our Aboriginal and 
Torres Strait Islander communities. Our Volunteer Team Leaders 
were able to engage in and contribute to this significant event. 

Volunteer recognition
Numerous Sheroes and Heroes gain acknowledgment within their community for their volunteering 
endeavours. We also eagerly seize opportunities to nominate our outstanding volunteers for awards 
to acknowledge and honour their remarkable contributions. This year we nominated five individual 
volunteers and two State volunteer teams in six awards across the country.   

Between our nominations and the nominations from external sources, there were some great 
outcomes for our volunteers. It was great to see the efforts of our volunteers being recognised. Below 
are the Volunteers or State teams that were awarded, or finalists for, an award:

• Portia was acknowledged in the Bundaberg 
Queensland Day Awards in July 2023. 

• Sally was a finalist for Volunteer of the Year at the 
Third Sector Awards in September 2023. 

• Diane was named Adult Volunteer of the Year in 
the NSW Mid-Western Sydney Volunteer of the 
Year awards in September 2023. 

• Courtney was a finalist for QLD Volunteer of 
the Year in the QLD Volunteering Awards in May 
2024.

• The SA Team were finalists in the The 
Andamooka Community Project Award in May 
2024. 

• Barry and Pamela were awarded a Lilley 
Volunteer Group or Community Project Award in 
May 2024 

• Sue was awarded a 2024 Moreton Bay College 
Queenslander of the Year Award in June 2023

Congratulations!
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Our Sheroes and Heroes (volunteers) are supported by our employees, known as Shero Support. 
The team of 27 operate from our Virginia office, referred to as Pad Central. This year saw growth 
and restructuring to better support our volunteers, existing charity functions and our growing 
Dignity Vending Machine initiatives. Shero Support now consists of five streams: Finance and 
Strategy; People and Culture; Giving, Communications and Events; Service Operations; and the 
newly formed Dignity Vending Machines stream. With this came the expansion of Shero Support, 
the full-time equivalent of employees is currently 24.6 plus one casual employee.  
 
Diversity & Inclusion 
In our commitment to fostering diversity and inclusion, we have dedicated considerable efforts to 
both growth and celebration. Coinciding with the roll-out of the new Diversity and Inclusion policy, 
Shero Support is currently engaged in the comprehensive 8-module SBS Inclusion Program, 
enriching our understanding, raising awareness, and equipping us with practical strategies for 
ongoing improvement. Throughout the year, we commemorated significant days with awareness 
posts, internal communications, and informative sessions, amplifying our collective understanding 
and support for diversity and inclusion initiatives. Our commitment in this area is an ongoing focus 
as we move into the new financial year.

Shero Support
Mental Health 
Continuing our commitment to a safe working environment in line with the Managing the risk 
of psychosocial hazards at work Code of Practice that came into effect in 2023, we rolled out 
various mental health initiatives. These initiatives included: paired catch ups, team wellness 
activities, providing access to resources to improve wellbeing, and more. We put a focus on 
team building to foster stronger connections and enhance team cohesion. We aim to cultivate a 
supportive environment where colleagues can recognise when someone is having a tough time 
and feel empowered to reach out to each other.  

We marked RUOK Day with a presentation on mental health, emphasising the importance of 
initiating conversations to support others during challenging times delivered by a dedicated 
RUOK Day Ambassador. 
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Our Initiatives
Our key initiatives are made possible with 
the support of our volunteers, generous 
donors and the charities who are on the 
ground supporting women, girls and 
those who menstruate who are doing 
it tough. Together, we are working to 
ensure menstrual equity for all. 

Charities we support 
We are so grateful to work with more than 3000 
charity partners across the country, who are 
dedicated to their cause and support us with 
our mission to ensure menstrual equity. Without 
the partnership and mutual support we receive 
from these organisations, we wouldn’t be able 
to get period products and lovingly made It’s in 
the Bag donations, out to the women and girls 
we serve.   

Every day, our charity partners are making 
a tangible difference to the lives of those 
experiencing homelessness or fleeing 
domestic violence, as well as providing physical 
and mental health support, and essential food 
and daily life items.   

We are always deeply humbled by the feedback 
we receive from our charity partners about 
the impact our Dignity Drive and It’s in the Bag 
campaigns have had in the communities.   
 
“It was a real privilege to hand out your teen It’s 
in the Bag donations to families, who were all 
so grateful and excited to share these with their 
teenagers. I absolutely love the messages of strength 
and hope you included in each bag. What a beautiful 
thought.” 
 

“Once again, a very BIG thank you for 
your wonderful support and provision.” - 
Soul + Food in Winter Valley, VIC
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The community of Tara in the Western Downs 
Region of Queensland battled more than 40 
bushfires in late October 2023. In partnership 
with one of our local charity partners Loaves 
and Fishes, we were able to put together one 
of our Mixed Product Pallets to send to the 
local evacuation centre set up in Dalby. This 
pallet contained Adult, Teen and Mum and 
Bub It’s in the Bag donations, as well as larger 
quantities of additional period products. This 
meant people impacted by the bushfires 
continued to have dignified access to period 
products.   
 
 
 

Later in the year, in the lead up to Christmas 
2023, Cyclone Jasper hit the community 
of Cooktown in Far North Queensland. The 
cyclone was devastating and hit the local 
community hard. We were able to respond 
swiftly and provide support by way of sending 
two Mixed Product Pallets to the PCYC in 
Cooktown who were coordinating relief efforts. 
It is because of the incredible donations that 
we receive from supporters and corporate 
partners that we can respond quickly and 
ensure people can access the most basic of 
essentials, not having to worry about how to 
manage their period when they are already 
experiencing devastating hardship. 

Assistance during national disasters
An unfortunate reality of living in Australia is wild weather, and the natural disasters that 
many across our country face every year.   

The goal of our Dignity Drives is simple: to ensure 
all those who menstruate have access to period 
products, whenever they need them. In order 
to achieve this, we ask everyday Australians, 
twice a year, to donate period products for us to 
distribute through our charity partner network.   

Members of the public can drop period products 
into their local Woolworths Supermarket, or one of 
our dedicated local business collection points. We 
gratefully accept pads, tampons, all reusable period 
products and incontinence aids.   
 
Once donated, our incredible volunteers collect, 
count and log the products and then have the 
immense privilege of delivering these items direct to 
local charities.   
 
The cost-of-living crisis in Australia continues, 
reflected in the ever-rising number of requests 
we receive each year. While we are always striving 
to close the gap between what is requested and 
what is collected, every day Australians continue to 
astound us with their generosity, even in their own 
times of hardship.  

August Dignity Drive
The total number of products requested for our 
August 2023 drive was 300,262. We had 1500 
registered collection points across the country, 
where a total of 255,260 products were collected.   
 
March Dignity Drive
March 2024 was one of our highest collection point 
totals in recent years, with 533 local businesses 
and community sites signing up to help collect 
period products. With the addition of Woolworths 
Supermarkets, this meant we had 1540 like-
minded organisations making it easier for the 
public to donate. With nearly a quarter of a million 
period products requested, we were thrilled that 
we collected 413,679 items due to some truly 
wonderful bulk donations from corporate partners. 
This meant we were also able to fulfill some past 
requests.
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Woolworths
We were delighted to continue to partner 
with Woolworths for both our March and 
August Dignity Drive’s with collection boxes 
in every supermarket across Australia.  

Having collection points in all Woolworths 
Supermarkets makes it easy for people to 
donate period products as part of their regular 
shop. To date more than 945,140 period 
products have been donated in stores since 
2019.   
 
Excitedly, in August 2024, Woolworths trialed a 
new initiative which enabled online shoppers to 
donate dollars to Share the Dignity which was 

then matched with a period product donation 
from U By Kotex! We are so thankful for all the 
ways Woolworths supports us to ensure that 
everyone is afforded the dignity in life that so 
many of us take for granted.  
 
This year we were also delighted to see how 
stores got into the Dignity Drive spirit with pink 
weekends, morning teas and donations from 
the store. It was incredible to see the positive 
impact the teams had and the flow on effect 
for donations when stores were engaged and 
committed to our cause. 
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It’s in the Bag donations are one of our most 
desirable donations.  Each year we ask everyday 
Australians to pay it forward and help put 
together a bag filled with essential items, that 
will be passed on to ensure someone has a more 
memorable Christmas. One where they receive 
the gift of dignity.  
 
There are three types of bags we ask to be put 
together: adult, teen, and mum & bub. All are always 
very appreciated by the vulnerable women and girls 
we support.  
 
For the seventh year running we were thrilled to have 
Bunnings on board as our national partner, assisting 
to facilitate official collection points right across 
the country. Bunnings support Share the Dignity by 
hosting huge, cheerfully decorated collection boxes 
at the entrance of their stores across Australia, 
enabling customers to drop off bags. As our founder 
Rochelle proudly said, ‘drop a bag and grab a snag!’ 
Since our partnership began, more than 690,000 
bags have been donated via Bunnings!  
 
On top of being a nationwide collection point 
for It’s in the Bag, this year as part of our It’s in 
the Bag campaign Bunnings launched the ability 
for customers to purchase a virtual bag via the 
Bunnings website, which meant that if customers 
were not able to donate instore, they could donate 
a virtual bag online. An incredible 655 virtual bags 
were sold which were then packed as part of 
our Sponsor a Bag program. We’re so excited to 
continue to build on this new initiative and cannot 
wait to see what 2024 brings!  

 

Thanks to the generosity of Australians in 2023 we 
were able to collect 80,939 It’s in the Bag donations 
nationally. Sadly, there was a gap of almost 100,000 
bags when comparing what was collected to what 
was requested by our charity partners. Although 
a significant effort, more bags are needed to keep 
up with the increasing demand and to provide vital 
essentials to women and girls in need, which is 
why we continue to give supporters the option to 
sponsor an It’s in the Bag online.  
 
It’s important to remember that all of this wouldn’t be 
possible without our team of dedicated volunteers, 
giving their time to collect, check and distribute 
It’s in the Bag donations to over 3,000 charities 
before Christmas. Already a busy time of year, 
our volunteers get very excited collecting all the 
beautiful bags knowing every bag presented to 
someone has a huge impact on their life. It isn’t just 
a bag, but a glimmer of hope, letting someone know 
that they are cared for and that they are not alone.   
 
Since 2015 we have collected more than 902,498 
It’s in the Bag donations. We are on track to meet 
our target of 1 million bags during our It’s in the Bag 
2024 campaign. 

Our Why
Every bag is a gift of love and hope for 
someone in need for Christmas 
 
It is always wonderful to hear from a brave 
recipient who received an It’s in the Bag 
donation. This year we heard from Helen who 
fled domestic violence with her daughter. With 
just the clothes on their back they travelled 
through the night eventually arriving at a refuge.  
 
On the bed waiting were two It’s in the Bag 
donations and Helen emotionally shared her 
reaction...

“When I picked up the bag I started crying and I had my 
12-year-old daughter with me and she got one too. It was 

everything watching my daughter. It was probably the first 
smile I’d seen on her face the whole time we had to flee 

because it was a scary situation. Just to see her smile and 
to be able to relax was incredible. It sort of helps you to 

keep going and to not give up.” 
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Sponsor a Bag Through our Sponsor a Bag campaign we have been able to help 
fill the significant shortfall in requests from charities to ensure that 
we can provide more essential items to women and girls in need.  

Our supporters can Sponsor a Bag virtually year-round 
through our website, enabling us to pack and deliver bags to 
the communities and organisations that need them the most 
throughout the year. 
 
Thanks to the generosity of our donors and corporate partners, 
we successfully packed an additional 19,346 It’s in the Bag 
donations throughout the year.  
 
Matched Giving Day 
 
In response to a specific shortfall of Mum and Bub Bags, we ran 
a Mother’s Day Sponsor a Bag Appeal during May, focusing on 
packing more Mum and Bub bags in time for Mother’s Day. As 
part of this campaign, we ran a matched giving day which helped 
double our impact. Thanks to our our generous donors we raised 
enough funds to pack 500 additional Mum and Bub It’s In the 
Bags.   
 
A special thank you to Cygnett, Amazon and our generous 
matched giving partners for helping us double the impact on our 
matched giving day.

Sponsor a Bag

Ensuring free and dignified 
access to period products 
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We believe that no one should have to go without 
period products, so we created a machine that 
dispenses them for free. The Dignity Vending 
Machine is a world-first innovation that dispenses 
a free period pack containing six tampons and 
two pads at the push of a button.  
 
These Dignity Vending Machines are installed in 
public toilets, charities, homeless hubs, domestic 
violence refuges, workplaces, community centres, 
hospitals, Aboriginal Health Services working on 
improving Aboriginal and Torres Strait Islander 
people’s menstrual health, and low socioeconomic 
schools across Australia. We now have 834 Dignity 
Vending Machines installed Australia-wide, with 
a total of 585,013 period packs dispensed… and 
counting! 
 
The Impact of a Dignity Vending Machine 
 
The profound impact of a Dignity Vending Machine 
is beautifully illustrated by the team at Richmond-
Upper Clarence Regional Library, Casino Branch: 
“We had a young mother who had told us that she 
was going to recycle cans at the return and earn 
machine to try and get enough money to buy period 
products. She was so relieved when someone told 
her that she would be able to visit the public library 
and get some for free… Period poverty is real and 
as a community we should all be striving to end this. 
Simply by having the Dignity Vending Machine in our 
restroom, we are taking a step in the right direction.” 
This is our why.  
 
Continued collaboration with the Queensland 
Government 
 
The installation of our machines in schools 
continues to receive positive feedback, with reports 
indicating a significant impact on students. Kylie 
Spann, the Head of Department at Queensland 
Pathways State College in Coorparoo, reflected 
on the success of their machine, noting that their 
Dignity Vending Machine has been “…an invaluable 
asset to our learning environment/school. The 
majority of the students who use it are students who 

are financially unstable. As result, school attendance 
has improved (when they have their period) as they 
have access to sanitary products.”  
 
After a successful rollout of the initiative, in June 
2022, the Queensland Government announced 
they were committed to expanding the initiative 
to provide all Queensland state schools, outdoor 
and environmental education centres, and student 
residential facilities with the opportunity to have 
a Dignity Vending Machine. We are grateful to the 
Queensland Government for championing menstrual 
equity and ensuring their students don’t miss out 
on an education due to their period. Thanks to their 
support, we have now installed a total of 556 Dignity 
Vending Machines in Queensland state schools, all 
the way from Thursday Island to Camooweal!

Gympie Special School

The team has made significant strides in developing pad-only 
packs, designed specifically to support individuals experiencing 
menstruation for the first time, and offer a new alternative for 
those seeking to manage their periods in a way that aligns with 
their needs and preferences. The pad-only packs are expected 
to be available in July 2024.  

We also introduced our Menstrual Equality Solutions Program, 
aiming to provide free period products in workplaces far and 
wide. In February 2024, we installed our very first Menstrual 
Equality Solutions Program Dignity Vending Machine at Australia 
Zoo, which is vending an average of 265 packs per month.  
 
Additionally, the team has developed a Dignity Portable 
Dispenser designed for convenient use on benches or counters. 
Its portability allows for easy relocation as needed, ensuring 
it complements any bathroom or shared space effectively. 
The dispenser efficiently dispenses one product at a time, 
with a reserve product automatically dropping down to ensure 
continuous availability. 

New Developments
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Aboriginal and Torres Strait Islander people 
should be aware that this report may contain 
images, voices or names of deceased persons. 
Share the Dignity is passionate about 
ensuring menstrual equity for all Australians. 
Our Indigenous Menstrual Health (IMH) 
program seeks to address any barriers 
to menstrual health and hygiene equity 
that Aboriginal and Torres Strait Islander 
menstruators may experience. 
 
Committed to learning from Aboriginal and 
Torres Strait Islander communities directly, 
in 2018, we were part of a yarning circle and 
heard first-hand about some of the barriers 
that Aboriginal and Torres Strait Islander 
people face in achieving menstrual equity. This 
provided invaluable insights which we have 
continued to review and reflect, ensuring we 
are actively listening and learning. We have also 
worked with a team of researchers to learn 
more about what we can do to help.  
 
We learnt that one of the biggest barriers 
to menstrual equity is access to affordable 
products. Products in remote areas are more 
expensive ($10+ per packet) due to greater 
freight costs and limited availability. In the last 
year, we have sent over 91,000 period products 
to organisations who support Aboriginal and 
Torres Strait Islander people to try and ensure 
that no one goes without.  
 
An example of how we have utilised feedback 
and learnings is how we changed the way that 
we ship period products to Aboriginal and 
Torres Strait Islander communities. We heard 
firsthand that menstruation can be considered 
women’s business in Aboriginal culture, and 
that privacy around menstruation is crucial.  
To help address this, we created the Mixed 
Period Pallet. 
 
Our Mixed Period Product Pallets includes a 
variety of period products as well as It’s in the 
Bag donations to ensure that all those who 
menstruate can access products discreetly 
and as they need it. The Mixed Period Pallet 

supports Aboriginal and Torres Strait Islander 
people to access a variety of period products, 
so that they are empowered to manage their 
period with dignity, with their preferred product. 
This financial year we were able to send over 65 
Mixed Period Pallets. 
Another area we have been considering is 
the types of charities that we work with and 
how they fit into our IMH program. Over the 
coming months, we will be working with a team 
of researchers to shore up our existing data 
so that moving forward we can be clearer on 
our goals and how we distinguish between the 
different types of organisations who support 
Aboriginal and Torres Strait Islander people, 
and better understand our reach and impact. 
Share the Dignity understands the importance 
of working directly with communities. We 
hope to partner with more organisations 
led by Aboriginal and Torres Strait Islander 
people so that we can ensure products are 
being transported and delivered in a culturally 
appropriate manner. The below diagram sets 
out our preliminary findings. 

170+

150+

600+

The number of 
organisations we’ve 

partnered with that are 
Aboriginal community 

controlled

The number of 
organisations we’ve 
partnered with that 

are targeted towards 
Aboriginal and Torres 
Strait Islander people

The number of organisations 
we’ve partnered with that have 
a proven Aboriginal and Torres 

Strait Islander demographic

As part of Share the Dignity’s commitment to 
supporting Aboriginal and Torres Strait Islander 
self-determination, we have supported 176 
Aboriginal community-controlled organisations 
since 2022, and we hope to see this number 
grow in the future. We have also provided 
access to 24 DVMs in these locations.    
 
It is vital to acknowledge that our Indigenous 
Menstrual Health program is only possible by 
the generous support of our partners including 
Essity Australia who proudly donate period 
products. We are also incredibly fortunate 
to continue to be supported by The Bryan 
Foundation, who generously committed 
$50,000 per year for three years to help us 
transport products to more remote areas. 
Through the support of The Bryan Foundation 
and Cope Sensitive Freight we can get 
donations out to the most remote communities 
in Australia. 
 
We are constantly learning. In the coming 
months, we will once again be working with a 
team of researchers to reevaluate our reach as 
an organisation. We will also look to participate 
in more yarning circles to ensure that our 
charity aligns with the needs of Aboriginal and 
Torres Strait Islander people.  

“They were so happy and excited about the contents of 
the bag and there were lots of smiles and thank yous! 
It was a beautiful and heart-warming moment to be 
able to bring a small amount of joy and dignity to these 
courageous women. Thank you again for all of your 
hard work” – Children’s Ground NT

“I just wanted to let you know 
that we received the pallet last 
week and oh my god! I can’t 
say thank you enough. The 
amount is incredible and the 
feedback we have received 
already has been fantastic. 
You’ve made some ladies 
very happy and we are so 
incredibly grateful for all the 
help.” - SEARMS Community 
Housing Aboriginal 
Corporation NSW
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Fundraising & Events 
 

Throughout the year we hold a variety 
of fundraising activities, events and 
campaigns to help increase our impact 
and the number of people we support.

Logistics
This year, we were once again able to partner 
with the incredible team at Cope Sensitive 
Freight, to ensure all of our precious cargo 
made its way across Australia. Cope are crucial 
to the work we do, and are always willing to 
go the extra mile to guarantee our Mixed 
Product Pallets, period products and It’s in the 
Bag donations make it to our 3000+ charity 
partners, spread near and far across Australia.  
 
In the last financial year, we have made almost 
1,100 transport requests. Typically, we send 
items by the pallet load, with an average pallet 
containing 1000+ packets of pads. From Dalby 
to Gippsland and everwhere in between, we 
are so grateful for all that Cope does to help 
us make a real difference...now that’s alot of 
kilometres!   
 
As the generosity of every day Australians 
and our Corporate Partners grows, so too 
does our need for storage space. The team at 
Tasman Logistics, located in our home state 
of Queensland, have provided us with a secure 
location to house all of our wonderful donations 
short term, as we coordinate getting them to 
their final destinations.  
 
Another crucial part of getting donations out 
to where they are needed is a way to transport 
them. Typically, we transport items on a pallet 
in a pallet box. We were absolutley thrilled when 
VISY Packaging offered to support Share the 
Dignity with one year’s supply of pallet boxes, 
to ensure we can get donations out to rural and 
remote communites more easily.  
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We had 1,144 guests, over 40 Shero and Hero 
volunteers, over 1000 raffle tickets sold, and 
over $150,000 raised. We were so grateful to 
be joined by Kim Hamson at all three events, 
who spoke about her experience receiving 
an It’s in the Bag for herself and her daughter 
after arriving at a domestic violence refuge. We 

also have our very own Founder and Managing 
Director, Rochelle make her emcee debut at 
Melbourne DigniTea and again in Sydney. We 
could not have brought these events to life 
without our amazing prize donors and local 
supporters, a special thank you to Cygnett for 
sponsoring our Melbourne DigniTea event. 

Our DigniTea high tea events see our community of supporters come together over an 
amazing high tea and listen to our inspiring guest speakers, all the while helping end 
period poverty. This year we reduced the number of DigniTea events across Australia, 
holding an event in Melbourne, Brisbane and Sydney throughout the month of May.  

In July 2023 we launched Bloody Good Socks 
as a conversation starter to help remove the 
shame and stigma associated with periods. 
 
We chose to sell socks to highlight how 
when women, girls and those with a period 
are experiencing domestic violence, 
homelessness or poverty, they are often 
forced to use socks, toilet paper or newspaper 
to try and manage their period. 
 
We reached out to influencers to help us 
spread awareness and had Christian Hull, Liz 
Ellis, Cate Campbell and more who joined us in 
promoting the Bloody Good Socks.  
 
In January 2024, we launched our second 
round of socks with a new design as part of 
the WNBL Fighting Period Poverty round. The 
socks were worn by all WNBL players during 
the round and Share the Dignity was promoted 
on ESPN. Our Bloody Good Socks continued 
to be sold throughout the year at events such 
as International Women’s Day and DigniTea, as 
well as online. 
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Our pre-loved fashion marketplace, Dress for Dignity turned 
two this year. Launched in March 2022, our pre-loved fashion 
marketplace was the first in the world to launch with a 
charitable purpose.  
 
In the lead up to International Friendship Day we launched our 
‘Glam for Good’ parties which are all about getting your friends 
together, selling your pre-loved fashion items and making a 
difference. 
 
Following the success of last year’s virtual ‘Biggest Closet Clean 
Out’ we held our Spring Closet Clean Out Challenge where we 
partnered with fellow fashion brands Adorne, Orange Sherbet, 
Zjoosh and Love Style Co to offer discounts to anyone who sold 
or shopped on Dress for Dignity in September. Thank you so much 
to these incredible businesses for partnering for dignity.   
 
In November, we were excited to launch our ‘Green Friday’ sales 
with flash sales of donated designer branded items every Friday 
for the month of November. We were thrilled to have every Flash 
sale Friday sell within minutes of being listed.

Advocacy
Share the Dignity is a strong advocate for 
menstrual equity and removing the shame 
and stigma around periods. Through our 
advocacy we hope to create a better world 
for those who menstruate, where period 
products are freely available and accessible 
for those who need them, and the shame 
and stigma is a thing of the past.
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In 2021 we conducted our first Bloody Big 
Survey on menstruation which received 
over 125,000+ responses. The data was 
an absolute gamechanger allowing us to 
highlight the extent of period poverty in 
Australia and advocate for change.  
 
After the first survey we were able to 
successfully advocate for every state and 
territory in Australia to provide period products 
in schools, as well as advocate for period 
products to be provided in public places which 
was successfully advocated for in Victoria and 
the Australian Capital Territory.  
 
Acknowledging the significant impact our data 
had in these conversations we decided to 
commit to conducting our Bloody Big Survey 
every three years with the second iteration 
going live in March 2024. The 2024 Bloody Big 
Survey was open from March 1 to May 31 and 
collected 153,620 respondents, surpassing our 
2021 survey to become the biggest body of the 
data on menstruation in the world.  
 
A variety of methods were used to reach the 
150,000+ responses including call outs for help 
to our community, a pad dress series that saw 
our Founder Rochelle wear a dress made of 
unusable pads, traditional media, as well as paid 
advertising with the aid of generous corporate 
partners. 
 
For the 2024 survey we were able to learn 
from our past experiences and diversified our 
questions to better enable us to advocate for 
specific changes both nationwide and on a 
more localised level. We are looking forward 

to being able to share this data as we work 
towards ensuring menstrual equity. 
 
The 2024 Bloody Big Survey Report is being 
prepared by Dr Jane Connory from Swinburne 
University of Technology, with data analytics 
support from Ashish Chopra from The Good 
Data Institute and WhyHive, and will be released 
in August 2024 in line with our Dignity Drive.  
 
Thank you to the 153,000 people with a period 
who took the survey, we are committed to using 
this data to advocate for change, and to the 
many influencers, businesses, councils and 
other organisations who helped us spread the 
word. 
 
We would also like to say a big thank you to 
U By Kotex who donated a period product 
on behalf of the first 100,000 survey 
respondents and Decjuba for their generous 
donation to assist us with conducting a 
sponsored ad campaign in order to reach 
more Australian menstruators. 
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Education Hub
Share the Dignity is passionate about ensuring education around periods as 
we work to eradicate the shame and stigma around menstruation. To assist 

with this, this financial year Share the Dignity launched its Education Hub with 
tailored education. The hub features general information about periods and 

menopause, as well as tailored education for dads, brothers and workplaces.   
 

We are excited to continue to build out this resource to ensure everyone 
has the opportunity for tailored period education. Our latest Dignity Vending 

Machine designs now feature a QR code linking to this page to ensure 
everyone has access to period education in the palm of their hand.

 

Another Bloody Podcast
In May we launched Another Bloody Podcast to help reach new 
audiences, educate and entertain. Hosted by our founder Rochelle, each 
month she is joined by donation recipients, changemakers who help 
spread the word, volunteers who make it all possible and the charity 
partners who join us on the journey.  
 
The first episode saw Rochelle share her own story and motivations that 
led to her creating Share the Dignity, and for the second she was joined 
by Share the Dignity changemaker Christian Hull who shone a spotlight 
on how everyone can help ‘Share the Dignity’. 
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We’re on a mission to end the shame and 
stigma that surrounds periods. In 2022 
we created the Creating Period Pride 
competition to help us on our mission.  
 
This competition encourages young Australians in 
schools and community groups to create ‘Period 
Pride Media’ to inspire, entertain and get people 
talking about periods.  
 
In 2023 we entered the second year of the 
competition and received 131 registrations and 
30 entries. We were absolutely blown away by the 
impactful content. You could see the passion the 
next generation felt towards smashing the shame 
and stigma of periods in every entry.  
 
In our third year of the Creating Period Pride 
competition, we have already seen over 100 
registrations and we can’t wait to view the entries 
that come through. 

Creating Period Pride  

1st Place 
Lucy Diggerson, a student at Academy of Mary 
Immaculate, wrote and sang a moving song called  
‘I’m not the only girl’

2nd Place 
Students at Bathurst High School created an incredible mural 
demonstrating how to remove the shame and stigma of periods in their 
school playground for everyone to see. 

3rd Place 
We had so many outstanding entries in the 2023 
competition we had two 3rd place winners. The 
incredible students of Yeronga State High School 
created a womb weaving, and some of the youth 
of Holistic Avenue wrote and performed a rap. 
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sharethedignity.org.au

Ensuring that everyone is 
afforded the dignity in life that so 

many of us take for granted.
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Share the Dignity Limited 
 

ABN 45 607 970 605 
 

Financial Statements 
 

For the year ended 30 June 2024 
 







•
•





Australian Charities and Not-for-profits 
Commission Act 2012

Australian Charities and 
Not-for-profits Commission Act 2012 

29 October 2024





2024 2023 
Note $ $ 



Financial 
Asset Reserve 

Retained 
Earnings Total 

$ $ $ 



2024 2023 
$ $ 



Australian 
Charities and Not-for-profits Commission Act 2012





Income Tax Assessment Act 1997





CURRENT 

CURRENT 

CURRENT 

NON-CURRENT 



VENDING MACHINES 

OFFICE FURNITURE AND EQUIPMENT 

FURNITURE & FITTINGS 

MOTOR VEHICLES 

COMPUTERS 

CAPITAL WORKS IN PROGRESS 





CURRENT 

NON-CURRENT 

PATENTS & TRADEMARKS 

CURRENT 



The maturity analysis of lease liabilities based on contractual undiscounted cash flows is shown in the 
table below 

2024 <1 year 1-5 years Total Undiscounted Lease Liabilities 
Lease Liability Included in this FS 

(Net of Unexpired 
Interest) 

$ $ $ $ 

CURRENT 

NON CURRENT 









Australian Charities 
and Not-for-profits Commission Act 2012

Australian Charities and Not-for-profits 
Commission Regulations 2022



Opinion 

Australian Charities and Not-for-profits Commission Act 2012

Australian Charities and Not-for- 
profits Commission Regulation 2022

Basis for Opinion 
 

Responsibilities of the Directors for the Financial Report 
 

Australian Charities and Not-for-profits Commission Act 2012 

Auditor’s Responsibilities for the Audit of the Financial Report 
 



29 October 2024
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